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Our Business Plan Priorities

Alberta Pork is guided by the goals of providing services that give the best value to producers, improving relationships
and trust, and being proactive in our focus on the three main business areas for producers:
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Our Sustainability Priorities

The Alberta pork industry is measured on how we are currently and will be addressing the 4-Ps of sustainability:

Market Trends 6 ‘ Western Canadian Hog Pricing

« Western Canadian hog prices increased by $29 per hog, $ 2 1 9 T $ 248

compared to Q4 2021
« Feed costs were $189 per hog, up 8%, compared to Q4 2021

e In2021, cost of production (COP) for Alberta producers was Q4 2021 Q4 2022
estimated at $202 per hog, which increased to $241 in 2022. Alberta Hog Production
Quality Assurance 6 J 5 8 3 K ¢ 4 70/
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« Throughout Q4 2022, Alberta Pork’s Quality Assurance and Q4 2022 year-over-year

Production Team hosted in-person quality assurance training
sessions in Red Deer and Lethbridge for producers.

+ In December, Results-Driven Agriculture Research (RDAR) ’ »
approved more than $400,000 for Phase 2 of Alberta Pork’s - Crctitence ’f._a’
antimicrobial use (AMU) study.

o Phase 1, a five-year benchmarking study, was finalized
in Q2 2022, showing improvements over time. Y

o Phase 1 results suggest a 13% decrease in AMU on MANUEL DE L'ELEVEUR
Alberta hog farms between 2016 and 2020. Low-AMU farms
saved between $5.54 and $7.29 per hog, on average.

Environmental Footprint @ 9

e In December, Canada’s Pork Promotion and Research Agency
(PPRA) approved more than $400,000 of funding for a Swine
Innovation Porc (SIP) research project to study the environmental
footprint of hog operations across Canada.
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Traceability ‘

o Throughout Q4 2022, Alberta Pork continued to work on cross-referencing
Alberta Agriculture and Irrigation’s premise identification database with our
own, to confirm which farms currently hold pigs.

o Accurate, up-to-date premise IDs are a fundamental part of INSTRUCTORS' ASSOC.
traceability compliance. TR Te—

o All registered small-scale producers in the province have now been e g
contacted, and Alberta Pork is now beginning to focus on commercial Boar Bounties
farms. All producers are asked to please respond when contacted by Do More Harm Than Good

Sarah Masters.

Wild Boar 6 e

e |In October, Alberta Pork met with Dr. Mathieu Pruvot from the
University of Calgary, to evaluate next steps as part of a $400,000
RDAR-supported wild boar surveillance project.

e In November, the Alberta Hunter Education Instructors' Association (AHEIA)
published an article in its magazine, Conservation Education, submitted by
Alberta Pork, to promote caution around wild boar bounty hunting.

Media 6 J

e InQ4 2022, news media articles mentioning Alberta Pork or reflecting our work included:
o “Report outlines plan to tackle labour shortage” (The Western Producer)
o “Alberta Livestock Expo sheds light on industry innovation, changes” (Global News)
o “Foot-and-mouth a ticking time bomb: Is Canada prepared?” (Alberta Farmer Express)

Producer Support ‘ J 1Y T

e InOctober, the Red Deer Swine Technology Workshop
took place for more than 200 guests, in-person for the
first time since 2019.

e InNovember, Alberta Pork held two meetings with
groups of producers as a way to solicit feedback on our
work to promote the positive side of the hog industry.

e InNovember, Alberta Pork’s annual general meeting
(AGM) took place in Calgary for more than 150 guests,
in-person for the first time since 2019.

o Two resolutions brought forth at the AGM and
approved by producers were presented to the
Canadian Pork Council (CPC).

o Presentations included industry experts such as

¢ Where we will be heading next:
o Alberta Pork semi-annual meetings:

Brett Stuart of Global AgriTrends and Jim Long, = Mon., Mar. 13 (Grande Prairie)
President & CEO, Genesus. = Tues, Mar. 14 (Red Deer)

o In December, Alberta Agricultural Products Marketing = Wed. Mar. 15 (Drumheller)
Council approved the appointment of Jonathan Klok as - Thurs, Mar. 16 (Lethbridge)
Director-at-Large on Alberta Pork’s Board of Directors. o Alberta Pork Congress (Red Deer):
Jonathan replaced Ard Bonthuis, who stepped down. - Wed. June 14 & Thurs,, June 15


https://www.producer.com/news/report-outlines-plan-to-tackle-labour-shortage/
https://globalnews.ca/news/9179675/alberta-livestock-expo-highlights-innovation-technology/
https://www.albertafarmexpress.ca/news/foot-and-mouth-a-ticking-time-bomb-is-canada-prepared/

