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INTRODUCTION 

INTRODUCTION 

 

“The best way to predict the 

future is to create it.” –

 Abraham Lincoln 

 

From 1969 until now, whether family 

farm or larger production group, our 

527 registered producers provide 

some of the finest pork in the world. 

For all involved in the pork industry, 

predicting the future can be difficult 

even in the best of times. With the 

changing economy and hard times 

ahead of us, creating our own future 

will be one of the most important 

decisions we can make. There are many kinds of pressures we will experience in the coming 

months; many we have seen historically, and some challenges that will be new to us. Whatever 

comes our way we will stand strong and work together to overcome adversity and hard times.  

The pork industry contributes to thousands of jobs and $1.6 billion of direct and indirect impact 

to the Alberta economy. Our producers equally support the health and wellbeing of consumers 

while maintaining the highest standards of quality, animal care, biosecurity and food safety. 

In working together to create our own opportunities, we also create a future that is more stable, 

sustainable, and gives us more capability to overcome the challenges that we face. 

 Sometimes it’s consumer preferences which can change on a dime and take dollars from your 

pocket. At other times, it’s the rollercoaster of revenue and expenses that would make even the 

strongest stomach churn. Whatever the source, producers refuse to waver. When tastes change, 

they adapt; when costs and income block their path, they find another one; when fringe groups 

threaten, they carry on, proud of their place as caretakers of their animals and providers for the 

world.  

As a not-for-profit organization governed by an eight member Board of Directors, Alberta Pork 

shares that pride and determination. In serving and representing pork producers to enhance 

prosperity within their communities, we do OUR best to help producers do theirs. 
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ABOUT ALBERTA PORK 

ABOUT ALBERTA PORK 
 

Operating as Alberta Pork, the Alberta Pork 

Producers Development Corporation 

(APPDC) is a non-profit organization 

representing Alberta’s hog producers. 

Through democratically-elected producer 

representatives, Alberta Pork represents 

producers’ interests to governments, other 

sectors in the industry, the media, the 

general public and other groups involved in 

the pork industry. 

 

The Alberta Pork Producers Development Corporation, known as Alberta Pork, was organized in 

1969 as a self-sustaining, non-profit marketing board controlled and directed by a producer 

Board of Directors who were - and still are– elected by fellow pork producers. Its main purpose 

from 1969 through 1996 was to market all hogs for slaughter as a single desk seller, and to carry 

out programs to promote and develop the hog/pork industry. During December 1996, the 

marketing powers were modified to allow open marketing and in late 2001 they were again 

modified when they were removed and the Corporation adopted the status of a Marketing 

Commission. 

Alberta Pork was not, and is not, a government body. The powers of the Corporation and the 

regulations governing its operations are established by the Alberta Pork Producers Marketing 

Plan, which is enabled by the Marketing of Agricultural Products Act in the Province of Alberta. 

This is the same Act that allows the establishment and existence of more than 16 Commodity 

Marketing Boards and Commissions in Alberta. 

Alberta Pork is a self-sustaining, non-profit oriented association that operates on the Alberta Pork 

producers behalf. The organization currently collects a $1.00 per market hog levy and $0.25 on 

pigs under 50 kilograms that are sold out of Canada. These funds are used for the development, 

growth and promotion of the Alberta pork industry.  
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OUR DIRECTORS 

 

Frank Novak, Chair 

Dr. Frank Novak has worked in the agriculture industry for over 25 
years.  Currently, as the Managing Director of Alberta Pig Company 
and Sunhaven Farms, Frank oversees an independent hog production 
group of 14,000 sows producing about 300,000 market hogs per year.   

Frank has always had a strong passion for agriculture. He began his 
journey in this industry with a Bachelor of Agriculture from the 
University of Alberta, followed by a Masters in Agricultural Economics 
and a PhD in Agricultural Economics from the University of Illinois. 
After finishing his PhD, Frank began sharing his passion for agriculture 
with students as a University of Alberta Faculty Member in the 
Department of Rural Economy from 1989-1999, specializing in Finance 
and Risk Management. 

Frank is an Alberta native, residing near Sherwood Park with his wife and two sons who, as Frank 
proudly reports, are currently studying business and agriculture. 

Other than his family, his main passion is the training and trialing of German Shepherd dogs in 
the unpronounceable sport of Schutzhund. If he is not in his office or the training field, check the 
Village of Bamfield on the West Coast of Vancouver Island. 

 

Will Kingma, Vice Chair 

Will Kingma is a third generation hog farmer and grew up hog farming. 
He left the industry for a period of time after graduating from high 
school in 1987. In 1998 he returned as the General Manager of 
Barrwest Pork. During the fall of 2001 he returned to the family farm 
(Bacon Acres) jointly managing with his uncle and cousin.  

On April 1st 2004 Will, with his wife Aggie, purchased the family farm 
where they are currently farming and raising their family. Will believes 
in giving back and has served on numerous industry and community 
boards. Currently Will serves as our Vice Chair and represents our 
industry as a board member of the Intensive Livestock Working Group. 
As a community member, Will helps coach his son’s dynamite hockey 
team and is actively involved with Bentley Minor Hockey.  
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Dan Majeau, Treasurer 

Dan is a third generation farmer, with a fourth generation interested in 

following their father’s footsteps. Dan and his wife have four sons and 

run a mixed family farm focusing on grain, and hogs. A family man, Dan 

believes that being on the Board of Directors for Alberta Pork is 

important because it keeps him involved in the industry as it changes 

and evolves. When Dan is not farming he will either be found abroad 

with his family, or on his motorcycle. 

 

 

Hendrik Fourie 

Hendrik was born and raised in South-Africa. He holds a Bachelor's 

degree in animal science and is involved in mixed farming including 

pigs, dairy, sheep and crops. In 2005 Hendrik decided to immigrate, 

initially spending 5 years in North Carolina working for Smithfield 

before coming to Canada in 2010. Hendrik spent a year working for 

Verus before having the opportunity to become involved in Premium 

Pork where he has continued his interests. Hendrik has been married 

for 22 years and has two children, his son is 22 and his daughter is 16. 

As a board member for Alberta Pork, Hendrik knows that we are facing 

some challenging times in the pig industry, and hopes to contribute in 

any way to make this sector more secure. 

Mark Wipf 

Mark and his wife Janet have four children; Scarlett, Troy, Lilly and 

Boe. Mark manages a 500 sow farrow to finish operation at Lakeside 

Colony near Cranford, Alberta. Mark likes working with hogs and 

feeding people and wants to ensure that Albertans get high quality 

pork every day. They also farm 16,000 acres. Mark has been involved 

with Alberta Pork for 10 years. As an Alberta pork director he wants to 

help build a strong and sustainable pork industry for the short and 

long term. 
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Marcel Rupert 

Marcel is a busy farmer and family man from Eastern Holland, 

immigrating here in 1997, he holds a degree in Agriculture. Marcel is 

married, with four girls who keep him busy with horseback riding of 

various kinds. Marcel and his family operate a mixed farm with 800 

sows farrow to finish, and a cow calf herd of 140. 

 

 

 

 

Rein Overweg 

Rein started working at his family's hog operation at the age of 12 and 

continued in that industry after moving to Canada and buying some 

land. Emigrating from Holland when he was 37, he and his wife Jannet 

manage a 350 sow farrow to finish production in Coaldale. He can't see 

himself working anywhere else as he loves what he does and like most 

people in the agriculture industry, will probably be doing it for a long 

time. Although Rein loves what he does on the farm, he enjoys 

watching and attending hockey games, spending time with his three 

kids and three grandkids. Rein decided to become a board member 

because he believes that you will always learn something and meet 

new people from the industry. 

Martin Bowman 

Martin is in his 4th year as a director at Alberta Pork in a roll that he 

finds equally challenging as it is rewarding. Martin enjoys being able to 

represent the industry in so many different ways, and also being able 

to work with a great team of people. “The wins that we make as a 

board are not always massive nor that visible but I do feel that we 

make progress with things that can help our producers in the future.”  
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CHAIRMAN’S REPORT 

– Frank Novak 

As the days get shorter and we approach our 47th Annual General 

Meeting I take a look back at another year in the hog industry.  Pricing 

and costs aligned to bring us reasonable profits through most of 2016.  

But as we move into the last quarter we see those margins rapidly 

erode with the hog prices quickly falling to below profitable levels.  

Undoubtedly, harvest was tough this year; the ramifications of which 

will impact the availability and quality of feed ingredients in some if not 

all parts of the province.  Dropping feed prices have helped to sustain 

some margins but as the price continues to fall this winter, our 

survivability will again be challenged.  As an industry we need to 

commit to a long-term solution; we must embrace a new approach to 

pricing, one that recognizes all members of the value chain. 

Although our marketings have held strong at 2.2M, our industry has changed significantly with 

42% of our sows housed on colonies, 42% housed on farms with over 800 sows and 16% housed 

on farms with less than 800 sows.  We have seen vertical integration with Olymel entering into 

primary production here in Alberta and many of our producers remodeling their operations to 

allow for contract finishing. By uncovering and registering small hobby farms our Alberta Swine 

Traceability System has increased our producer numbers from 381 producers in 2010 to the 527 

producers of 2016.  Although, it is important to note this increase in producer numbers does not 

have a significant impact on marketings, it does demonstrate a growing trend of home-grown, 

outdoor and organic farming.   

In response to the changing industry dynamics, the Alberta Pork Board of Directors and staff have 

been working on a new Strategic Plan for Alberta Pork.  In this new plan you will see greater focus 

on producer services and a reduction on traditional forms of consumer marketing. These changes 

are reflected in the budget as well as staff requirements.  Alberta Pork will work to support 

producers with boots on the ground and address public trust concerns with direct engagement in 

the community rather than the retail food case.  We have great producers, a great product and a 

great story to tell.    

Our reality in this era is that pressures and demands from outside our industry are now a fact of 

life.  We need to address this reality by proactively working to ensure the public’s trust in our 

practices and maintain our position as a trusted steward of the resources we manage.  Through 

Alberta Pork’s involvement with the Centre for Food Integrity, we know consumers have a high  
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trust in producers but a lack of understanding about the industry; therefore, we will target some 

of our efforts to addressing these short comings.  As we had discussed at our Regional Meetings 

in the spring of 2016, we will be moving 

forward on greater education and public 

transparency efforts via the Swine 

Interpretive Centre at the University of 

Alberta and in other school and public 

events.    On the farm this will mean the 

adoption of Pork Safe which will replace the 

Canadian Quality Assurance program.  We 

can expect to see the new program piloted 

across Canada early in the New Year and 

rolled out over the course of the next three 

years.  With change comes uncertainty and frustration. But as we roll our Pork Safe, Alberta Pork 

will also be rolling out new programing to assist you with the transition.    

As an industry we still need to deal with a number of government policies and regulatory changes 

both within the federal and the provincial levels including; Bill 6: Enhanced Protection for Farm 

and Ranch Workers Act (which will see some increased costs for producers and practice changes), 

Carbon tax at two levels of government will impact producers both directly and indirectly through 

trickle down effects of others passing their costs on to the producer.  Also, CFIA’s decision on 

cross border vehicle washing will cause real concern this winter.  Right now we are crossing our 

fingers and hoping that all goes well.  The threat of disease is real, our Alberta Swine Traceability 

System was used this year to assure national authorities that Seneca Valley Virus was not 

transmitted from Alberta and our surveillance program detected a PEDv positive trailer that was 

then washed disinfected and re-tested prior to any animal contact.  As producers we must 

maintain our biosecurity vigilance and complete our traceability documentation.    

Nationally, the Canadian Pork Council welcomed John Ross as Executive Director, and Canada 

Pork International welcomed Greg Giokas as President and Chief Executive Officer.  Although 

welcoming new leadership did mean saying good-by to a wealth of industry experience through 

Martin Rice and Jacques Pomerleau, the national focus on trade efforts and the new Agriculture 

Policy Framework (Growing Forward) consultations continued.   

Trade agreements such as CETA (Canadian European Union Trade Agreement) and TPP (Trans-

Pacific Partnership) are expected to open up marketplaces worth $400M and $300M respectively.  

But, as we establish these new agreements, we must also work to keep Canadian producers 

competitive in a global marketplace where its competitors are subsidized.  We must also work to 

build our domestic marketplace to allow domestic product to displace imported product at the 
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meat counter.  Once in place, Canada Pork International will make use of the new Pork Safe 

program to enhance the profile of Canadian pork domestically and internationally.      

Although programming may come out under a different name, nationally the 

government is committed to delivering the new Agricultural Policy 

Framework.  The focus of programming will continue to be risk-management 

through programs like Agri-Stability and producer programming.  As this 

process moves forward, Alberta Pork along with Canadian Pork Council are 

pushing for improvements in margin coverage and timeliness on Agri-

Stability, more relevance in Agri-Invest and the development of relevant risk management 

products.   Provincial and industry consultations are now underway and industry can expect roll 

out of the new framework in April of 2018. 

As I alluded to earlier, nationally we need to look at a new 

pricing model and one that recognizes the producer, 

processor and retailer all need to be sustainable over the 

long-term, or in other words, to price off the cut-out.  

Currently, we are pricing off a slowly disappearing U.S. cash 

market with limited relevance to both Canadian supply and 

demand for hogs.  The cash market is a thin market and as 

more pigs are contracted, the more numbers the cash market 

will lose making it more volatile and susceptible to the large 

and short-term swings that we are currently 

experiencing.  This is not being driven by a protein problem; it is a market structure 

problem.  Simply, there are not enough cash hogs to produce a relevant price.  We need to 

prepare now for the reality that this market likely will not exist five years from now.  The 

members of our pork value chain need to understand and change to reflect the fact that our 

futures are tied at the hip.  Capital follows returns and right now negative producer returns will 

eventually cause another wave of exiting causing a permanent loss of supply to the 

processor.  There are only so many pigs that can be easily integrated, and so for processors, it’s 

not only a question of returns but also the sustainability of a sufficient supply for the long 

term.  It’s time for the whole value chain to decide its future together. 

Sincerely, 

  

Frank Novak 
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EXECUTIVE DIRECTOR’S REPORT 

– Darcy Fitzgerald  

The past year saw a number of changes and challenges for the industry 
including the controversial Bill 6: Enhanced Protection for Farm and 
Ranch Workers Act which saw some of the greatest farm protests this 
province has likely ever seen.   While costs will increase and some 
practices will need to change it did shift work in progress from whole 
farm safety to the labour rights of workers. This is not to say employee 
rights are not important but tackling safety and supporting all those 
working on the farm should be the first focus. That is spilt milk now 
and we move on to ensure reasonable codes for OH &S and that labour 
disputes don’t impact the care for animals.  
 
The announcement of the provincial Carbon tax and the pending 

Federal government plans will place an additional burden on both the producer and everyone up 
the food chain.  While we know the direct cost through our natural gas and fuel bills we will likely 
be affected more significantly by the trickle down affects as those up the food chain and our 
suppliers will tend to move costs back to the producer. Food is a necessity not a luxury, the 
government and public need to fully understand the impact this will have and without the proper 
impact assessments that is not going to occur until it’s too late.     
 
The issue of municipal taxation to address shortfalls in infrastructure funding saw a new bylaw 
passed in the County of Lethbridge; unfortunately, as this is not at a provincial level or at a level 
that all can buy into it will create an uneven playing field for producers.  Work on how 
infrastructure needs can be addressed continue with the industry and both levels of government 
in Alberta to ensure that we reach a position that can work.  
 
The Canadian Food Inspection Agency’s (CFIA) decision on cross border vehicle washing continues 
to cause real concerns. This was especially noted in Alberta when a returning trailer tested 
positive in a wash bay and needed to be rewashed before it was able to be placed back into 
service.   Practicing veterinarians, individual producers, producer associations, and the Canadian 
Pork Council; and the western provincial governments have all asked the CFIA and the Federal 
Minister of Agriculture to address the issue to reduce the potential risk factors and extra costs 
associated with the current decision.  
 
On a positive note, our Growing Forward II funded PEDv surveillance program has been very 
effective in detecting environmental samples and the collaboration amongst industry and 
government in Alberta has been very impressive. As producers continue to maintain and improve 
their biosecurity vigilance and complete traceability documentation the system will work to help 
with a number of swine health and food safety needs in the future.   
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Over the past year the board and staff have revisited and redeveloped the Alberta Pork Strategic 
Plan.  With help from Mark Bosworth from Kesa Consulting, the plan shifts focus from a more 
general approach as a commodity organization to a focus on two main areas of concentration.  
Firstly, providing greater one on one services to our producer members, and secondly, for 
addressing public and consumer trust in the industry and producers in general. 
 
Producer services and programming will see an increase in the attention to on-farm programs 
such as support for the CQA, Codes of Practice, traceability, euthanasia training, biocontainment, 
biosecurity, environmental issues (NRCB), transportation, and cost of production.  As well, 
support for potential grant applications under Growing Forward II and III to help producers will 
continue.  
 
In addition, attention is being directed toward risk management options, access to capital 
through the Alberta Hog Feeders Association, and potentially the Feeders Association Loan 
Guarantee Act.  Through the Canada Pork Council and with other provincial associations work 
continues in trying to improve the Federal-Provincial Agri-Business Risk Management programs 
as well.   
 
As noted, there is continuing pressure to address the 
issue of social license or public trust. From Alberta 
Pork's perspective this needs to be handled in a three 
phase approach. Firstly, we need to understand those 
public expectations and to provide sound information 
to producers so that they are better equipped to make 
decisions on what to do.  Secondly, we need to have 
better dialogue with Alberta Pork producers to 
understand what they are willing to commit to so that 
Alberta Pork can better represent producers to both 
the public/media and government.  Thirdly, we need 
to engage the public through activities that better 
service and provide more value to the community.  
The vast majority of the public are becoming 
disconnected from agriculture and more susceptible to misinformation. Public trust starts at a 
more personal level and Alberta Pork is continuously looking to enhance our overall presence in 
both the urban and rural communities.  In doing so, we will realign our marketing efforts from 
traditional retail and food service programs to activities that better align with the values of our 
producers and the community in general.  While we have a small influence on direct pork sales 
we do have an enormous opportunity to connect with the community to strengthen the trust and 
provide understanding so that the industry can operate in a sustainable manner.   
 
Ensuring sustainability in a global marketplace isn’t an easy task with competing interests and 
continuous demands on producers.  Alberta Pork’s job is to mitigate as much as possible for our 
producers and where possible, find opportunities and cost savings.  
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Alberta Pork continues to work with other commodities and provinces to address business risk 
management options, carbon levy, municipal taxation, regulations around AMR/usage, livestock 
transportation, and the demands under the Codes of Practice in place.  In addition, we see costs 
that occur unexpectedly at times but for needs that help the industry whether it is for the 
Agriculture Coalition to address Bill 6, ways of addressing cost of production data, labour 
programs and research all of which provide benefit. 
 
Education efforts continue through the various initiatives such as the Passion for Pork campaign 
and the Porkapalooza BBQ Festival.  This year a large operating loan was made to the 
Porkapalooza BBQ Festival Society to help offset the costs of the event.  The Society will slowly 
reimburse Alberta Pork over a seven year term.  The festival is one of the biggest meat focused 
events in Western Canada and has a very large pork component.   
 
In addition, other educational programming including; Calgary Stampede, Aggie days, classroom 
agriculture programs, and U of A Swine Interpretative Centre are putting the pork industry in 
front of young Albertans, educators and the public. With additional funding support from ALMA 
we will be able to improve our presence through some of these tools. 
 
Being proactive on a number of fronts is not an easy task and some challenges require a different 

focus for the times.  Parts of those changes sometimes include staffing.  To that end, we thank 

the efforts of Geoff Geddes, Karen Gurba and Loreen Riley and wish them all the best in their 

new endeavors.  

Moving into 2017 will be a challenge for producer pricing and as an association we know that 

more is needed to address the pricing model and sustainability.  As is noted, in the Report from 

Chairman Frank Novak, we will continue to seek better ways to ensure the value chain is more 

equitable for all partners.    

Sincerely, 

 
Darcy Fitzgerald 
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ALBERTA PORK BOARD OF DIRECTORS 

 

 
 

4828 89 Street  Edmonton, AB  T6E 5K1 
Phone: (780) 474-8288      Fax: (780) 479-5128    Toll Free: 1 (877) 247-7675 (PORK) 

Website: www.albertapork.com Email: info@albertapork.com 
 

 
 
 

Frank Novak 
Chair, Sherwood Park AB 

Email: fnovak@sunhavenfarms.com 
Direct Phone: 1 (780) 922-0032 

 
Dan Majeau 

Treasurer, Sturgeon County AB 
Email: dan@airsurfer.ca 

Direct Phone: 1 (780) 220-7387  

 
 
 

Will Kingma 
Vice Chair, Region 2 Bentley AB 

Email: kingdom3@telus.net 
Direct Phone: 1 (403) 748-2647 

 
Hendrik Fourie 

Director Region 1, Iron Springs AB 
Email: Email:  hendrikfourie10@yahoo.ca 

Direct Phone: 1 (403) 738-4500 
 

Marcel Rupert 
Director Region 2, Three Hills AB 
Email: marcelrupert@hotmail.ca 
Direct Phone: 1 (403) 572-3300 

 
Martin Bowman 

Director, Calgary AB 
Email: martin@verusalliance.com 

Direct Phone: 1 (403) 901-9071 
 

 
Mark Wipf 

Direction Region 1, Cranford AB 
Email: wipfmark@gmail.com 

Direct Phone: 1 (403) 320-4510 
 

Rein Overweg 
Director, Coaldale AB 

Email: overwegfarms@gmail.com 
Direct Phone: 1 (403) 345-6904 
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ALBERTA PORK STAFF 

 

 

 

 
 

4828 89 Street  Edmonton, AB  T6E 5K1 
Phone: (780) 474-8288      Fax: (780) 479-5128    Toll Free: 1 (877) 247-7675 (PORK) 

Website: www.albertapork.com Email: info@albertapork.com 
 

 
 
 

Darcy Fitzgerald 
Executive Director 

Email: darcy.fitzgerald@albertapork.com 
Direct Phone: 1 (780) 491-3529 

 
Javier Bahamon 

Quality Assurance & Production Manager 
Email: javier.bahamon@albertapork.com 

Direct Phone: 1 (780) 469-8982 
 

Christina Carley 
Traceability Coordinator 

Email: christina.carley@albertapork.com 
Direct Phone: 1 (780) 440-8461 

 
 
 

Marilyn Griesheimer 
Office and Finance Manager 

Email: Marilyn.griesheimer@albertapork.com 
Direct Phone: 1 (780) 491-3526 

 
Kassandra Harvey 

Executive & Corporate Support Coordinator 
Email: kassandra.harvey@albertapork.com 

Direct Phone:  1 (780) 474-8288 
 

Sara Parton 
Industry Programs Assistant  

Email: sara.parton@albertapork.com 
Direct Phone: 1 (780) 491-3525 

 
Lesley Gadowski 

Traceability Assistant 
Email: Lesley.gadowski@albertapork.com 

Direct Phone:  1 (780) 440-8462 
 

Charlotte Shipp 
Industry Programs Manager 

Email: charlotte.shipp@albertapork.com 
Direct Phone: 1 (780) 491-3528 

 
 
 

















ALBERTA PORK PRODUCERS DEVELOPMENT CORPORATION 
Statement of Cash Flow 
Year Ended August 31, 2016 

2016 2015 

OPERATING ACTIVITIES 
Cash receipts from universal service charges $ 2,340,571 $ 2,295,841 
Cash receipts from grants and other 852,578 862,737 
Cash receipts from investment revenue 84,472 88,782 
Cash payment of universal service charges refund (98,976) (88,141) 
Cash payment to suppliers and for administration costs (3,596,598) (3,681,54m 

Cash flow from (used by) operating activities (417,953) (522,32@ 

FINANCING AND INVESTING ACTIVITIES 
Redemption of short-term investments 508,323 127,349 
Purchase of property and equipment (18,777) — 

Disposal (purchase) of portfolio investments, net (150,684) 107,372 
Advances to Porkapalooza BBQ Festival Society (539,745) - 

Cash flow from (used by) financing and investing activities (200,883) 234,721 

DECREASE IN CASH FLOW (618,836) (287,601) 

CASH - BEGINNING OF YEAR 944,085 1,231,686 

CASH - END OF YEAR $ 325,249 $ 944,085 

KING dCQr\DfII1Y 1-—"“" 
CHARTERED ACCOUNTANTS
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ALBERTA PORK PRODUCERS DEVELOPMENT CORPORATION 
Notes to Financial Statements 
Year Ended August 31, 2016 

3. ACCOUNTS RECEIVABLE 
2016 2015 

Universal service charges, advertising and other $ 339,003 $ 303,613 
Grants 91,328 135,61 1 

Interest 28,199 24,733 

$ 458,530 $ 463,957 

4. PORTFOLIO INVESTMENTS 
2016 2015 

Bonds $ 2,608,976 $ 1,881,901 
U.S. and foreign equities 423,571 412,489 
Canadian equities 278,798 257,587 
Fixed income pooled funds - 564,583 

$ 3,311,345 $ 3,116,560 

The corporation's bonds earn interest at rates ranging from 1.25% to 5.53% and have maturity dates ranging 
from August 1, 2017 to June 1,2025. 

5. DUE FROM PORKAPALOOZA BBQ FESTIVAL SOCIETY 
The corporation advanced $539,745 to the Porkapalooza BBQ Festival Society to help form the organization 
and cover operational needs in 2016. The society will pay down the interest free loan over a seven year term 
through future revenues and sponsorships. 

6. PROPERTY AND EQUIPMENT 
2016 2015 

Cost Accumulated Net book Net book 
amortization value value 

Computers 33 22,272 $ 21,03 5 $ 1,237 $ - 

Equipment 70,082 49,41 1 20,671 19,055 
Furniture and fixtures 206,673 180,990 25,683 30,576 
Vehicles 39,561 27,813 11,748 8,946 
Leasehold improvements 38,394 38,394 — - 

$ 376,982 $ 317,643 $ 59,339 $ 58,577 

, ,, . 8 CHARTERED ACCOUNTANTS
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